
1

  Uses & Gratifications Approach:

    Time Spent with Mass Media:

         Reasons & Consequences

                    (Chapter 4)

Contents:

   Introduction

    Books

    Newspapers

    Magazines

    Radio

    Television

    Internet

    Conclusion



2

Introduction

• Uses and Gratifications Approach

• 6 main forms of media.

• Usage of different forms of media.

• Consequences of usage of the media.

• Displacement Hypothesis

• Mass media in relation to Displacement

Hypothesis

Introduction

Adults Reached Yesterday by Major Media (%)

Adults
Television Newspapers Radio Magazines Internet

Age

18+ 89.9 62.6 74.2 51.0 59.8

18-34 87.5 52.9 74.7 54.2 69.0

18-49 88.7 55.8 79.6 50.7 69.1

25-49 90.6 56.6 82.3 50.2 69.4

25-54 91.5 58.6 82.5 49.9 67.8

35-64 91.6 63.5 80.4 50.3 64.3

65+ 88.6 77.7 53.3 47.3 28.0
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Books – Basic Facts

Books – Basic Facts
• First printed book was the Bible in 1455.

•  Recuyell of the Historyes of Troye, 1475, first book

printed in the English Language.

• Many types of books: fiction, non-fiction, reference,

etc.

• American children aged 3 - 11 spent 57 minutes and one

hour 16 minutes reading in 1981 and 1997 respectively.

• Different forms of books: bound, hardcover, paperback,

audio, electronic
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Books – Reasons for Use

Why do people read books or newspapers?

•Language Skills

•Opens up different worlds

•Social Skills

•Coordination

•Fun

• Fulfillment of personal needs

Books – Consequences

Health

• Short-sightedness

Social

• Unsociable
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Newspapers – Basic Facts

• First newspaper printed during the Tang Dynasty from

carved wood blocks.

• Current newspapers appeared in Britain during the mid -

18th century.

• Mainly focused on political and business news till

1830s.

• Penny Press – sold for one penny, covered human

interest, crime, and entertainment news. (Benjamin Henry

Day)

• 3 kinds of newspapers – daily, weekly and special

interest.

Newspapers – Basic Facts
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Newspapers – Reasons for Use

• Portability

• More detailed information

• Social Contact

• Social Prestige

• Respite

• Comfortability

Newspapers – Consequences

• Authority
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Magazines – Basic Facts

•  Magazines became a true national mass medium after

the Civil War (1860s)

• Flourished till today due to advertisers valuing their

homogeneous audiences

• Circulate through subscriptions, single-copy sales,

and controlled circulation

• Use of artwork and graphics to convey specific

impressions

Magazines – Basic Facts
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Magazines – 2 Groups
Business magazines

• available only on subscription (controlled

circulation)

• intended to guarantee to advertisers that

readership is relevant to their needs

• Advertising, an important source of revenue

Magazines – 2 Groups

 Consumer magazines

• aimed at the public

• usually available through retail outlets

• range from general-interest titles (Eg: Cosmopolitan),

which appeal to a broad   spectrum of readers, to

• highly specialist titles covering particular hobbies,

leisure pursuits, or other interests (computer games, music,

fishing etc)
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Magazines – Reasons for Use

.40.52
… to get info like weather, stocks and

sports

.50.59… to make buying decisions

.80.85… to get info quickly

.44.45… to find products through ads

.72.53… to help me with my job

.58.50… to locate past and future articles

.63.74… to get in-depth information

.37.49… offer interesting stories to pass on

.47.66… because they are convenient

.44.60… to teach me about common issues

.56.61… by being readily accessible

.75.59
… to give me information about job

manners

.65.68… to keep abreast of events

.47.49… they are economical

.64.77… to locate exactly what I'm looking for

.63.62… to offer immediate news

.48.59… to help me understand what is going on

.52.57… to offer information to pass on to others

MagWebCOGNITIVE/TASK-ORIENTED FACTOR

.67.72… to feel good

.42.45
… to look at interesting graphics and

pages

.67.48… to relax

.77.70… to help me pass time

.51.74… to feel important

.59.75… to live out a fantasy

.71.67… to combat boredom

.66.60… to be happy

.51.53… to learn about famous people

.37.51… to gain status

.48.58… to play

.65.52… to look at photos

.43.41… to improve the quality of my lifestyle

.57.59… to offer companionship

MagWebAFFECTIVE/SELF-ORIENTED FACTOR

Magazines – Reasons for Use

Why do people read magazines?

•News

• Information about various things

• Companionship

• Quality of lifestyle

• Look at photos

• Learn about famous people

• Happy

• Relaxation & Boredom
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Magazines – Consequences
“Magazines for teens blast girls with urgings

to maximize their “hot” looks while promoting

the virginal ideal.” - Sheila Gibbons, WeNews commentator.

mixed messages in magazines responsible for the rising

numbers of teens starving themselves (anorexic, bulimic)

 before 20th century, girls did not organize their thinking about

themselves around their bodies. Today, many young girls worry

about the contours of their bodies (shape, size, muscle tone).

Believe that the body is the ultimate expression of the self.

(Joan Jacobs Brumberg, author of The Body Project: An Intimate History of

American Girls.)

Magazines – Consequences

magazines offer dieting instructions, more significantly

correlated to eating disorders. (Rose M. Kundanis, author of Children,

Teens, Families and Mass Media: The Millennial Generation.)

images of thin models also give girls the immediate negative

feelings about their bodies.
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Magazines – Consequences
“Readers are increasingly likely to have

learned that they need to be more concerned

about sex per se – for example, 21 ways to

;make his things go up in flames’.” (2002 study by

Lawrence Erlbaum Associates, Inc. Sexual Teens, Sexual Media: Investigating

Media’s Influence on Adolescent Sexuality.)

 teen magazines filled with instructions on how to get dates

and develop romantic relationships, activities bound to lead to

sexual experimentation

Magazines – Consequences

“Teens who see advertisements on beer, wine,

liquor, and cigarettes admit that it

influences them to want to drink and smoke.”

(Understanding the Impact of Media on Children and Teens.)

 magazines might do a story about common causes of cancer,

but not mention smoking as a top cause.
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Magazines – Consequences

• One of the dominant sources through which

children learn about others and their world, develop

attitudes and beliefs as manifested in media

expressions, and formulate their sense of identity.

• Powerful messages in mass media influence the

way children perceive their environment,

relationships, bodies, and various risk behaviors.

• Parental monitoring and control of children's media

exposure to protect children's health is as important

as monitoring nutrition and physical activity and

scheduling routine check-ups and immunizations.

Magazines – Case Study

Title: Body Image Concerns in Young Girls: The Role of Peers and Media

Prior to Adolescence. (Journal of Youth & Adolescence)

Objective: To explore peer and media influences in the body

image concerns and dieting awareness of younger girls, aged 5–8

years.

Method: 128 girls was recruited from the first 4 years of formal

schooling.

• Individual interviews conducted to assess the aspects of body

image, and dieting awareness by means of a brief scenario.

•A number of sources of peer and media influence were

examined.
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Magazines – Case Study

Results: By 6 years of age, a large number of girls desired a

thinner ideal figure.

• Both peer and media influences emerged as significant predictors

of body image and dieting awareness.

•Watching music television shows and reading appearance-focused

magazines predicted dieting awareness.

•In particular, girls who looked at magazines aimed at adult women

had greater dissatisfaction with their appearance.

Conclusion: The present study highlights that girls aged 5–8 years

of age are already living in an appearance culture in which both

peers and the media influence body image and dieting awareness.

Magazines – Case Study

Title: Media Exposure, body dissatisfaction & disordered eating: television &

magazines are not the same! (European Eating Disorders Review)

Objective: To investigate the relationship between

media exposure and body dissatisfaction and disordered

eating.

Method: A sample of 104 female undergraduate

students completed measures of both magazine and

television exposure, and measures of body

dissatisfaction, disordered eating, awareness and

internalization of societal ideals.
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Magazines – Case Study
Results: While both media exposure variables were correlated with

body dissatisfaction, the pattern of correlations was very different with

the other variables:

• Amount of magazine reading (not television watching) was

positively correlated with internalization of thin ideals.

• On the other hand, time spent watching television was negatively

correlated with awareness of socio-cultural ideals and self-esteem.

Conclusion: Processes through which television and magazines

impact on body dissatisfaction are different.

•Relationship between magazine exposure and body dissatisfaction is

mediated by internalization of thin ideals, which is not the case for

television exposure.

Radio – Basic Facts
• Radio boomed around 1920.

•Golden Age of Radio: 1920s – 1940s.

• Everyone gathered around the radio to listen to music and

the news together.

• Revenue generated from radio commercials peaked at

US$454 million in 1950.

• Revenue fell to US$35 million in 1960, when televisions

made its appearance in US homes.

• Radio is now a secondary activity because of TV.

• Current radio is: local, fragmented, specialised, personal

& mobile.
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Radio – Basic Facts

Radio – Reasons for Use

• Learning / Information

• Habit

• Relaxation / Escape

• Companionship

• Accessibility

• Entertainment

• Interaction
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Radio - Consequences

• Propaganda

• Evident in the War of the Worlds how powerful and

trusted radio as a medium was to the masses.

Radio – Displacement Hypothesis
• Radio’s boom in the 50’s resulted in the displacement of

newspapers especially in the news delivery.

•Although newspapers have their wire services to report on

up-to-date.

•Radio capitalizes in delivering news in real-time which is

useful in breaking news.

•The WW2 caused a paper shortage which reduced

advertising space.

•Due to the mobile nature of radio, viewers often get their

news fix just by having the radio turned on in the

background.
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BREAK!!

10 mins ONLY!

I bet you weren’t listening….GO FOR YOUR…

Television – Basic Facts
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Television – Basic Facts
• The predecessor of the current television set is the mechanical

television system during the 1920s-1930s.

•August 16, 1944, John Logie Baird gave the first fully electronic

television display to the world.

• First colour television demonstration in the United States of

America was on February 5, 1940 at a private screening.

• At the end of 1946, only 44,000 American homes had a television

set. By 1953, 50% of American homes had a television set.

•Japan was the first Asia-Pacific country to introduce colour

televisions in 1960.

• Colour televisions only started in South America and Africa during

the 1970s.

Television – Reasons for Use

• Information

• Personal Identity

• Integration and Social Interaction

• Entertainment
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Television - Consequences

• Obesity

• Addiction

• Increase violence

• Lower self-esteem

• Increase fear and anxiety

• Displaces other activities

TV – Displacement Hypothesis

• The strongest theory supporting the negative

effects of television is the Displacement

Hypothesis.

•Suggests that the time spent watching television

cuts into reading, homework, sleeping or interaction

with a lively environment. (Hornik 194)

•Various case studies to support the theory.
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TV – Displacement Hypothesis

1. The Alwin Study: 1974 - 1990

• Conducted by the National Opinion Research

Centre (NORC).

• Examined the correlation between variables such

as television, age, and family background with

scores on a vocabulary test. (Glenn 216)

TV – Displacement Hypothesis

2. National Assessment Study: (1976)

•  Continuing survey of the knowledge, skills ,

and attitudes of young Americans.

•  From 1975-1976, 17-year-olds were asked

questions including their tv habits
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TV – Displacement Hypothesis

3. Time Well Spent? Relating Television Use to

Children's Free-Time Activities (1997)

• Children's television use, interferes with time

spent in more developmentally appropriate

activities.

• Through the use of 24-hr time-use diaries.

Internet – Basic Facts

• Background

• Gestation

• Birth of ARPANet

• Networks everywhere

• Enter CERN

• Bing on the web

• Explosion



22

Internet – Basic Facts

Internet – Reasons for Use

Reasons why people use the internet:

• Convenience

¬ Apart from physical needs (e.g. eating and

sleeping, etc.), everything else can be done online

¬ Mr Kevin Lim

• Escapism

¬ Relieve stress (e.g. Blogging, Gaming)

¬ Running away from reality
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Internet – Reasons for Use

•Efficient

¬ Faster communication

¬ Information can be retrieved at a much faster

pace

• Knowledge

¬ Wide variety of information for you to choose

from

¬ More updated information

Internet – Reasons for Use

• Cheaper

¬ A lot of things can be obtained for free or at a

cheaper rate

¬ Skype, IM, Email, Amazon.com, Ebay, etc

• Social networking

¬ Allows you to interact with people from all walk

of life

¬ Friendster, multiply, Myspace.com,

Whosgoing.com, etc
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Internet – Consequences

Impacts and Consequences:

 Health

¬ Myopia

¬ Obesity

¬ Wrist Problems, headaches, etc

  Psychological

¬ Columbine high school incident

¬ Becoming more unrealistic and violent

Internet – Consequences

Impacts and Consequences:

 Addiction to sex / porn

¬ Ted Bundy (as mentioned by Faith’s group)

 Desensitize

¬ Virtual world vs. Real world

¬ The Sims, Second Life

¬ Neglect family and social life

 School / work dropout rates

¬  Tyra Banks
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Internet – Consequences

Impacts and Consequences:

Addiction to Shopping

¬ People usually do not feel the pinch until the bill

comes

¬ Hence the tendency to overspend

 Leading double lives

¬ Chat rooms, IM,Online dating sites

¬ Take on multiple personas

Internet – Consequences

Increase crime rates

¬ 1 out of 5 meet pedophiles
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Conclusion
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